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TOPIC // LITERATURE REVIEW

Introduction

A mind, body, soul connection is “more than just our thoughts. We are also
our bodies, our emotions, and our spirituality...all these things combine to give us
identity, determine our health, and make us who we are.” Finding this connection in
architecture and design comes from intentional and purposeful planning. It is a
designer’s job to interpret places and understand how individuals engage in their
environments. Discovering the emotional connections that people have to places
can assist in creating habitats that people are drawn to and can experience in a
wholistic way. This is especially relevant for rural places and communities that face
decline and hardship. This literature review discusses issues that have arisen in rural
communities, how these issues may be mediated through place attachment, and the

specific experiential connection people have to natural surroundings.

Issues within Rural Communities

Rural communities have experienced major hardships in the last few decades
with diminishing jobs and population declines. Many of these rural agricultural
communities are nourishing the world but not nourishing their own communities. It is
sadly ironic that a lack of nutritional resources has created food deserts and food
Insecurity in many of these dwindling counties. Food deserts are defined as,
“geographic areas where residents’ access to affordable, healthy food options
(especially fresh fruits and vegetables) is restricted or nonexistent due to the
absence of grocery stores within convenient traveling distance”. In the year 2020,
38.3 million people lived in food-insecure households in the United States.

One specific place that | am especially interested in, Onondaga County, located in

Central New York State, has one of the highest food insecurity rates in the state with

a rate of 12.2% or 57,180 people experiencing food insecurity in 2020. The rate of
childhood food insecurity in Onondaga county is even higher, with a staggering rate
of 18.3% or 18,610 children experiencing food insecurity in the year 2020. With
many of the communities in Onondaga county being predominantly agricultural, it is
curious why food is in such short supply. A local non-profit organization,
FoodPlanCNY explains that the industry is experiencing heavy consolidation
nationwide and traditional food markets and small town grocers cannot keep up with
the competition. They are being pulled out of these small communities due to their
larger competitors. This is creating inadequate access to nutrient dense foods, and
people are left only with options like a nearby gas station or fast food restaurant for
their food needs.

The Food Empowerment Project explains that unhealthy food is much cheaper
than nutritional foods, leading consumers toward these impoverished options for their
food intake, but these unhealthy options come with more expensive long-term
detriments.

While unhealthy eating may be economically cheaper in the short-term, the
consequences of long-term constrained access to healthy foods is one of
the main reasons that ethnic minority and low-income populations suffer
from statistically higher rates of obesity, type 2 diabetes, cardiovascular
disease, and other diet-related conditions than the general population.
This issue is compounded for rural locations that rarely have nearby hospitals or
medical centers. Those suffering from these conditions may have to travel,
sometimes hours, to get to medical appointments to treat these concerns, and some
people do not have access to transportation, making travel a challenge. It becomes
a cycle of obstacles that people living in these locations have to overcome.

Rising levels of job insecurity further compound these issues. Many people in
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rural areas may not have jobs or access to medical insurance, making their medical
costs astronomically high or deterring people from adequate healthcare. Rural
locations have seen a large drop in job security over the years. According to
National Geographic,
“Agricultural technology has decreased the need for agricultural workers.
Improved transportation, tools, fertilizer, and genetically modified crops
mean fewer farmworkers harvest more food. This decreased need for
farm employment drives many farmworkers into cities in search of jobs.”
Agricultural jobs are not the only industry that has seen a decline. Many jobs are
being outsourced or replaced with automated technologies. The self-checkout lane
at the “local” grocery store, shopping online rather than visiting main street retail
shops, using email instead of sending a letter, are just a few examples of how jobs
disappear from small towns.

Despite these struggles, many people choose to stay in rural places. A recent
study showed that “about four-in-ten U.S. adults live in or near the community
where they grew up”. When asked why they remained in their community, many
wanted to stay near their families or be close to what they know as their familiar

home. Having a sense of familiarity and a strong understanding of a community

creates deep roots within a person and is a strong reason people remain in a place.

Another reason people remain in and appreciate small towns and rural areas is the
emotional connection they feel to a place. | turn now to explore the idea of place

attachment and the connections that bond people and place.

Place Attachment

“Place attachment arises when settings are imbued with meanings that create

or enhance one's emotions tied to a natural resource”. Through memories attached
to a specific location, we create meaning in a place and connect with the land and
architecture of the area. Irwin Altman and Setha Low discuss the origins of place
attachment and break down the four main processes that are associated with “the
formation and/or maintenance of place attachments: (1) biological, (2)
environmental, (3) psychological, and (4) sociocultural.” To further explain these four
components of place attachment, biological attachment is associated with
“evolutionary and physiological adaptations” to our environments while environmental
attachment is related to “cultural ecology, geomorphological regionalism, and
environmental determinism.” Psychological attachments correlate to memories within
a place while sociocultural attachments are linked to social norms within
communities. Singularly, each of these factors can form attachment to a place, but in
some cases, multiple factors combine and create an even deeper place attachment
connection. It is a concept that involves many layers including “patterns of
attachments (affect, cognition, and practice), places that vary in scale, specificity, and
tangibility, different actors (individuals, groups and cultures), different social
relationships (individuals, groups, and cultures), and temporal aspects (linear,
cyclical)”.

Place attachment is rooted in sensory perception and personal experience as
we are affected on many levels, including mentally, physically, and spiritually. Tony
Hiss discusses simultaneous perception and how we experience our surroundings in
a fully embodied way. We sense many different factors at once, including lightness,
darkness, texture, scent, sound, motion, and stiliness. It is through all of these
elements that our perception of a place is honed and developed. Hiss suggests that
we are constantly using simultaneous perception and subconsciously evaluating our

surroundings. In The Experience of Place, Hiss explains that architectural beauty, as
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well as the character and essential spirit of a place, can be felt through our
experiences in these locations. Architecture can have a “genius, flavor, feeling,
ambience, essence, resonance, presence, aura, harmony, grace, charm, or
seemliness.” The character and atmosphere of a building can be sensed through
our human involvement. Hiss explains how we as people are drawn to places that
offer rich experiences with beautiful landscapes and tranquil neighborhoods.

Our attachment to architecture and natural landscapes is often formalized
through historical restoration projects or land protection grants, showing how we
value these places. It is through attachment that environmentally responsible behavior
(ERB) develops. Vaske and Kobrin define environmentally responsible behavior as
“actions of an individual or group advocate for the sustainable or diminished use of
natural resources.” Our attachment to places that have attracted us and given us
memorable and tangible experiences, creates a drive in us to protect these
landscapes. Having stunning natural resources in our surroundings is a great
motivational factor for protecting that site location and encourages ERB in everyday
life.

While rolling countryside hills and large freshwater lakes are a reason many
people become attached to rural settings, this connection goes deeper than

picturesque views.

Experiential Connection to Natural Surroundings

As explained above, place attachment is created when people form an
emotional bond with a place. Looking at place attachment in rural communities,
Maire O'Neill considers how a physical experience connects people to place. O'Neill
studied ranchers in rural Montana, multiple generations of whom remain in their

family business. Researching this way of life and speaking to the ranchers about

reasons for staying on their land, it was discovered that haptic perception and
somasthetic perception were important in forming an attachment to the natural
landscape. Haptic perception is a term used in psychology to describe “a holistic
way of understanding three-dimeensional space”, while somasthetic perception
describes the “sensibility of the body itself”

Knowing the feeling of the dirt between your fingers, understanding the way a
fence needs to be reinforced, knowing where the creek is eroding - these ways of
working the land create a permanent bond with surroundings. Memories are created
with each job done on a ranch, and a sense of pride comes from each structure
built on a farm. Place attachment grows through haptic perception and an immediate
and tangible connection with the surroundings.

These haptic and somesthetic connections to place exist in a variety of
landscapes and settings. Janine Benyus traveled to Kansas to visit the Land Institute
and describes the experience of a simple breeze in the prairie.

“With no warning, the bristle of wheat field yields to a softer ensemble of
wild haired plants, stems akimbo, saturated with color and raucous with
flowers and tasseled stalks...wind enters like a dancer on a crowded
floor, parting the crowd, causing a bobbing and dodging of plants in its
wake. The whole thing sways crazily for a moment, then settles in a
perfect hush.”
The account continues as the local ecologist - deeply connected to the biolife of the
place - explains each and every plant on the land and how all the plants work in
tandem to grow and thrive from one another. There is pride and understanding in his
voice as he details the specific location of each plant.
Sea Ranch, on the coast of Northern California, is another example of

experience connected to place, in this case an intentional design that incorporated
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haptic perception and consideration of the natural landscape. The designs of the
entire Sea Ranch community were intended to be integrated into the California
coastline so there is a deep connection to the earth and its elements. Sea Ranch
was designed in 1964 by architect and planner, Al Boeke. The entire design goal
was to “respond and live in harmony with the natural elements”. The design team
derived inspiration from the natural landscape and recognized the beauty in the
surrounding land through their structural plans. They drew the material palette from
natural, organic mediums, using only “rough and simple” materials. The smell of the
sea, the sound of waves, the ocean mist hitting your face and cool breeze running
through your hair puts your mind at ease and allows for further connection to your
surroundings.

Direct connection with the surroundings, through daily life memories or through
experiential architecture and design, is a key factor in the idea of place attachment
and haptic perception. Attachment forms when people live and work in a place,

coming to know the material and phenomena of the environment.

Conclusion

This literature review discussed issues in rural communities, ideas of place
attachment, and experiential connection to natural surroundings and architecture. The
aim is to use design to create a mind, body, soul connection in rural communities.
Developing connections to a place can occur through a multitude of factors and
experiences and the layers upon which we connect, as humans, gets deeper as we
become more familiar or revisit a location. Rural communities are places of organic
beauty, and connections have been formed with these locations that create a sense
of belonging. Designing for the holistic human connection to a place has been done

successtully through experiential architecture and has the ability to bring people to

spaces where they can appreciate their surroundings in a variety of ways. While
architecture can be influenced by the landscape and inspire a material palette
utilizing local resources, it can also frame the scenery and accentuate the panoramic

settings which the structure rests upon.
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PROGRAM // CASE STUDY INTERVIEW

NAME: LISA SINGER

PROFESSION S TO/‘_))E DES/GN TEAM MEMBEF)) for Anthropologie, URRBN, Pizzeria Verti. Terrain, and Terrain Cafe

1. HOW LONG HAVE YOU WORKED AT

URBN?

2. WHEN DID YOU BEGIN THE DESIGN
PROCESS FOR TERRAIN?

3. DID YOUR TEAM DESIGN JUST ONE
PART OF THE CAMPUS OR ALL THE
STORES?

4. WHAT DID THE DESIGN PROCESS
ENTAIL (PROGRAM, NECESSITIES
FROM CLIENT, ETC)?

5. WHEN DID CONSTRUCTION BEGIN?

6. HOW LARGE IS THE SPACE?

7. HOW IMPORTANT WAS THE
PROGRAM TO THE TERRAIN DESIGN
TEAM?

® / years

Our process begins with a Site visit. McDevitt Real Estate scopes out car dealerships or old buildings for us and then my
manager visits them for approval. We typically figure out the site and have our manager figure out the space and what looks like
a good event spot. He will come back and begin bubble diagrams. Event space determines the location and retail can fit
anywhere with that location.

| focused on the anthropologie store and a little bit of event space. Each team member gets one building in the space and works
on it. When we are done, we bring it all together to make it cohesive.

Once we have our site, we begin with adjacency diagrams, mixed with occupancy numbers, then move to programmatic
diagrams, and bubble diagrams.

It was a 9 month construction process and the site was finished in 2018.

Anthropologie is 20,500 SF. Terrain Cafe is 3,210 SF. Terrain Retall is 3,650 SF. Amis Trattoria is 5,230 SF. Terrain Gardens
7,270 SF. The full courtyard is 12,000 SF. In total, the property is 51,860 SF.

We pick the event site first. We're told what stores will be going in that space and the space determines the store sizes. We don't
get into the floor plans for a while. We basically pick a site and then mold the stores to fit the location. Anthropologie even
calculates how many steps employees have to take for their path of travel and time saving. They think about time running from
building to building and make sure employees have efficient travel pathways.
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NAME: LISA SINGER

PROFESS'ON S TOF))E DES/GN TEAM MEMBEF)) for Anthropologie, URRBN, Pizzeria Verti. Terrain, and Terrain Cafe

8. HOW IMPORTANT WAS MATERIAL
USE TO THE TERRAIN DESIGN TEAM?

9. WHAT WAS THE MOST
CHALLENGING PART OF THE DESIGN
PROCESS?

10. HAVE YOU VISITED THIS SITE IN
REAL LIFE?

11. WAS IT LIKE YOU HAD IMAGINED?

12. WHAT STOOD OUT TO YOU AS
SOMETHING SPECIAL IN THE DESIGN?

13. WHAT STOOD OUT TO YOU AS
SOMETHING NEGATIVE IN THE
DESIGN?

14. WHAT IS YOUR FAVORITE PART
OF THE TERRAIN DEVON CAMPUS?

® \Ve have a standard material palette for Anthrologie. Natural wood floors and plaster for the Anthropologie stores. Terrain features

charred wood. Terrain Cafe is a live edge feature mixed with a greenhouse.

The number of changes to this design. The Anthropologie was designed as a 2 level store originally and was 36,000SF. CEO got
last minute data that the big stores were not performing well so we took out the entire second floor and had to rework everything
to make it work and fit the loft space — hence the high ceilings.

Yes. We visited this location as a team after it was finished. It's so weird. You feel like you're in your sketch up model.

Yes! That store | loved. I've had other stores that | was not as happy with but | absolutely love how this location turned out.

This is the fist location that we've ever had all the stores in one area. Having all the brands together is something really special.

We originally designed the pizza place as an Amis Trattoria and we had to change the location to next door and add the Pizzeria
Vetri. Amis is heavy ltalian food but the mainline customer isn't looking to eat that after shopping. These customers want light and
easy food. We had to go in and make that renovation which cost a lot of money. The Pizzeria Vetri only opened 2 months ago.

The BHLD in the Anthropologie store because it was a last minute suggestion and | was excited that it worked out. It was also a
whole team project so we were able to work together on something which was nice. It's a beautiful lofted space in the store.
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DESIGN AGENDA // MARKETING AND LOGO

ARTISAN OAK - A artisanal market, cafe, and restaurant where local makers, chefs, artists, and adventureres are
encouraged to enjoy regional handmade goods with a farm-to-table culinary experience in every bite.

ARTISAN - a worker in a skilled trade, especially one that involves making things by hand

OAK - native tree to central New York state. Strong and study tree utilized for both landscape and design aesthetics.

A:FISAN OAK



FOR RESIDENTS:

Create local jobs such as
waiters, chefs, cleaning staff,
hosts, event planners, artisan
vendors, bartenders, etc.

Create more commerce in the
area through retail, food,
drinks, and venue services.

Educational events including
cooking classes, art classes,
and local resource
information.

Utilize local materials such as
agriculture, resources, and
lake views.

Additional retail and restaurant
selections for expanded
palettes.

FOR ARTISANS:

Bring additional attention to
their work

A place for inspiration from
the lake views, framed oak
tree pathways and other
artisan vendors.

Create jobs and revenue from
their artisan booths and
additional exposure to their
Work.

Share their knowledge with
visitors through teaching
classes or through simple
conversation.

FOR TOURISTS:

A travel destination not too far
fromm major cities - 1.5 hour
drive from Rochester, 4 hour
drive from New York City, 5
hour drive from Philadelphia,
and airports nearby.

An escape from chaos of
urban and suburban lite. The
rural landscape and lake
views provide tranquility and
peace for visitors.

Educational opportunites from
cooking and art classes as
well as local resource
information.

Opportunities to shop and eat
local - support small business
has become very important In
the post-pandemic world.




DESIGN AGENDA // DESIGN INTENT
PROGRAM GOALS

@® ISSUES IN RURAL COMMUNITIES

® PLACE ATTACHMENT

@ EXPERIENTIAL CONNECTION TO
NATURAL SURROUNDINGS

> @

Create local jobs, commerce, tourism,
and educational opportunities.

Bringing awareness and opportunities for
positives experiences in this area can
create place attachment for others as
well.

Design an experience that will connect
visitors to the local natural resources of
the area including the lake, agriculture,
materials, land, and people.
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AXONOMETRIC DIAGRAM
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MODEL - DETAIL

COBBLESTONE ARCHITECTURE DETAIL

Cobblestone architecture can be found specifically
iIn Western New York state with many historic
buildings utilizing the cobblestones from nearby
Lake Ontario. They are a rare architectural find in
places other than this region. The goal of
constructing this detail was to understand the
masonry and artistry behind this style of architecture.
This piece features a cinderblock foundation,
limestone corners, cobblestone inlays, and mortar
throughout. During construction, an appreciation was
developed for the specific patterns, designs, and
styles that masons create in their cobblestone
layouts. No two stone layouts are identical and it
highlights the true craftmanship of the mason at
work. This detail allows the beauty of the natural
stone colors to shine and the organic nature of the
pattern to contrast with the clean, crisp limestone
Corners.

We explored the structure behind the stone as
well (not pictured), building an interior wood
structural wall that would allow for water and air to
flow behind the stone. Understanding the detail in its
entirety assisted in acknowledging the interior
conditions and material choices as well.
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APPENDIX // HOSPITALITY CURRENT TRENDS

TREND #1 - More people are fleeing cities for rural life.

COVID-19 has caused more of a push for people to flee cities at a record rate.

According to the World Economic Forum, “nearly half of all U.S. adults said they'd prefer to live in a small
town or rural area in 2020"

18-34 year olds: 39 percent prefer rural/small-town life. 10 percentage point increase over the last 2 years.
“48% of Americans at the end of 2020 said that, if able to live anywhere they wished, they would choose a

town (17%) or rural area (31%) rather than a city or suburb. This is a shift from 2018, when 39% thought a
town or rural area would be ideal.”

TREND #2 - Restaurants will be more digital than ever.

Digital must be included for restaurant websites, delivery, ordering online.

Menus for dine in restaurants will now be even more digital

TREND #3 - Smaller markets may be more tempting for big-time chefs

Long city hours and high city rent lead to burnout quickly

High end chefs may find it tempting to open restaurants in smaller towns with more
affordable rent and younger clientele moving in

Towns are craving variety of cuisine and these could bring that into play

https:/ /www.weforum.org/agenda/2021/01/rural-life-cities-countryside-covid-coronavirus-united-states-us-usa-america/

https:/ /www.forbes.com/sites/forbesbusinesscouncil/2021/11/10/restaurant-industry-outlook-for-2022 -five-trends-to-watch/?sh=3ecec2ba249b
https:/ /www.usfoods.com/our-services/business-trends/smaller-markets-tempt-big-city-chefs.html

https:/ /news.gallup.com/poll/328268/country-living-enjoys-renewed-appeal.aspx




APPENDIX // HOSPITALITY CURRENT TRENDS

TREND #4 - Farm to Table dining is still as popular as ever.

Americans want foods grown closer to them for health, political, economic, environmental or epicurean
reasons.

“66% of American consumers say they are more likely to visit a restaurant that offers locally sourced foods.”

“In 2017, the National Restaurant Association reported 84 percent of fine dining establishments had locally
sourced produce on the menu and another 77 percent had locally sourced meat or seafood.”

Farmers’ markets have quadrupled over the last 20 years, according to the USDA - people want to shop for
local produce and know where their food is grown.

Uzing local produce in food gives an overall more authentic dining experience -- local lobster in Maine,
greens in California, dairy in the Midwest or pineapples in Hawai'l.

TREND #5 - Cooking classes, both virtual and in-person are gaining popularity
DIGITAL: 3 types of classes

On-demand

Live

Kit-with-Ingredients

Restaurants, authors and food purveyors are selling boxes of ingredients that go along with the recipe that's
being demonstrated on screen.

In person classes such as Sur-la-Table and New York Kitchen have been ever growing in rrecent years

People want to connect again and do activities outside the house, in an almost post-pandemic world

https:/ /www.usfoods.com/great-food/food-trends/farm-to-table-pushes-local-cuisine-to-new-heights.htm!
https:/ /integrisok.com/resources/on-your-health/202 1/april /the-rise-in-virtual-cooking-classes
https:/ /www.fourth.com/blog/the-farm-to-table-trend-isnt-going-anywhere-blog/

https:/ /www.forbes.com/sites/michelinemaynard/2020/ 12/ 10/food-trends-for-202 1-cooking-along-with-a-kit/ ?sh=2413¢c20d59 16
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APPENDIX // ADDITIONAL RESEARCH

DESIGN PROBE - SCALE
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APPENDIX // ADDITIONAL RESEARCH

DESIGN PROBE - EXPERIENCE

QUESTIONS:

1. How long have you lived here?

2. What do you enjoy about this area?

3. How far do you live from main street?

4. How often do you walk into town?

5. How often do you drive around town?

6. How close is the nearest grocery store”?

7. How close is your preferred grocery store?

8. How close is your nearest hospital?

9. How close is your nearest doctor's office
and how often do you visit?

10. How often do you visit the lake in the
summer?

1. 1 grew up here and have lived here all of my life
(aside from 4 years at college).

2. Growing up here, | was eager to get away and move
to another town. This is a super small town where
everyone knows everyone, but | stayed here after school
because my girlfriend was finishing grad school at SU
(Syracuse University). We ended up just really liking our
lives here and have stayed close to family. We still might
try to live somewhere else for a while though.

3. | live on Main Street.

4. Everyday. Pretty easy to walk downstairs.

5. We don't drive around town too much. Walking is
much easier for us.

6. The P&C is right in town. It has everything you need
and is really close to us.

7. We like the P&C because it's walkable for us. (*V4
mile).

8. | think technically the closest one is in Auburn -
maybe a 15 minute drive from here.

9. | usually just go to the office in town — we probably
could walk but we drive..maybe a 5 minute drive. | go
once a year — maybe.

10. We try to get on the boat a few days a week. We
spend most weekends on the water and maybe a sunset
cruise during the week. We dock our boat at my
grandparents place halfway down the lake.

1. | bought a summer home here about 25 years
ago.

2. The lake. We bought our house so we could
spend our summer days on the water. We do come
up to ski in the winter every once in a while but the
lake is the real star of this area.

3. About 2 miles out of town. Just far enough away
from everything, but close enough to frequently enjoy.

4. We try to walk through town every day. It's a great
part of our morning to grab coffee and walk the dog.

5. I try not to drive to town too often. Mainly for
groceries or run errands. | try to stay at the cottage
and enjoy the lake as much as possible.

6. About 2 miles. I'll try to stop at the store once a
week and stock up.

7. | love Wegmans. | prefer that store over the P&C
anyday. About a 15-20 minute drive though into
Auburn. (Next town over *7 miles).

8. Gosh — I'm grateful that | have no idea off the top
of my head. We haven't had to use the nearest
hospital yet. We have gone to Urgent Care here
though — just at the top of the hill..maybe a 10
minute drive from our house.

9. If we need a doctor, we'll just visit someone in
town. Thankfully, in the summer, my kids never had
appointments here. They usually went to our family
doctor at home.

10. Every day. We'll swim off the dock, take the boat
out, and go fishing. We love being on the water.

1. | have lived here all of my life other than the years in the
war.

2. | have spent my entire life here and | enjoy every part of
this town. | love the sense of community. | don't think that
exists in many places anymore.

3. | live about 1 mile out of town.

4. When | was younger, walking into town was much easier.
These days, | don't walk that far.

5. Everyday. | have to drive through town to get to most of
the places | need to be and | love seeing how the town
changes each season.

6. About a mile. The P&C is right downtown.

7. Costco! | love the deals! It's about a 20 minute drive
though (*14 miles).

8. Auburn is the closest but we go to Upstate in Syracuse
for better care. It's probably 25-30 minutes into the city.

9. Depends on the appointment and what I'm having
checked that day. | know lots of doctors in the area (laughs).
| go to Auburn, Syracuse, Camillus, etc. | typically have an
appointment every month.

10. Maybe once a summer. I'm not on the water as much
as | used to be. You know, we used to have a boat when
the kids were young but sold that when they grew up and
had their own families.



QUESTIONS:

11. How often do you visit the lake in the
winter?

12. Do you spend a lot of time outdoors”?

13. What other activities do you do in the
surrounding area”

14. How close is the nearest city?

15. How many generations of your family

have lived in this town?

16. How has this town changed throughout
your life?

17. How has the surrounding area changed
throughout your life?

18. How far do you commute for work?

19. What is the big employer of this town?

11. If it freezes over - rare these days - I'll get out there
for some hockey on the ice. In the winter though, |
mainly avoid the water (laughs)

12. Yeah — it's easy to get outside here. | go hiking,
hunting, snowshoeing, skiing, and swimming. There are
lots of ways to be outside here.

13. It's a lot of the same stuff but in other places. Ithaca
has great hiking and an awesome farmers market.
Syracuse gets some good concerts. We do a lot of
seasonal stuff around here. You know — apple picking in
the fall, hockey in the winter, there's not really a “spring”
here or if there is, it lasts a week (laughs) and summer
is mainly on the water — or golfing.

14. Syracuse is about 30 minutes away.

15. My great grandparents were the first of our family so
| think I'm fourth generation at this point.

16. | know I'm younger than most people who have lived
here but it's changed a lot even in my time. Stores have
gone out of business or moved locations. More
“wealthy” people are buying property on the water so it's
becoming more expensive and more “trendy” restaurants
are popping up. My girlfriend and | love it because it
brings more life to this town but my parents have
expressed some frustration.

17. I've definitely noticed a decline in many of the
surrounding towns. Auburn is pretty run down and
Syracuse is pretty much dead. | went to SU and the only
thing there is the university.

18. | work at Cornell University now so it's about an hour
commute everyday.

19. | think SU is the biggest employer. Lots of people
work there.

11. We may come up once or twice in the winter to
ski but that water is not friendly in the winter.

12. We try to. Spending time outdoors is really
important to us. We love enjoying this environment.

13. We mainly stay on the water — being in the sun
all day drains our energy at night but we go golfing
and sailing. There's bowling in town and cute shops.
We have gone to the drive-in movie theater — that's
really fun! You can find anything you want to do, it is
just a matter of how far of a drive you want to make.

14. Syracuse isn't too far, only about a half hour.

15. None. My husband and | are the first in our family
to buy a house here — but | think our family is a little
envious every time they visit. What's not to love?

16. My husband and | bought our house here 25
years ago and we have seen a change in the town
since then. Property prices, specifically on the water
have skyrocketed. The town is adding more fun
restaurants and bars, which | think is due to the new
money that's coming in. There are definitely more
celebrities buying houses here. | hope the town can
keep its charm without being overrun by these new
shops and restaurants.

17. We've noticed some of the towns have looked
more abandoned. It's hard to keep a town going with
job declines and little economy In these areas.

18. | work remotely all year long so | don't have a
commute.

19. I'm not sure these days. With remote work
coming into focus, | doubt there is one big employer
anymore.

11. 1 only “visit” if I'm driving through town.

12. Well, you know | love my John Deer. | mow the lawn a
lot and work around the house daily. It keeps me moving
and active. That's important at my age.

13. Auburn has a great theater to see musicals and shows.
My wife and | love to go to those. There's great antique

shops to visit. Lots of breweries and distilleries are popping
up for you kids. You can find a lot of fun things to do here.

14. Syracuse is the closest — about 30 minutes. Rochester is
next and is about an hour and a half. Buffalo is about 2
hours and 15 minutes.

15. My parents immigrated here from Italy without knowing a
word of English. My siblings and | were the first to be born
here.

16. | was born here in 1923 so you can imagine how things
have changed. When | was a kid, there was a train that ran
through the town. It would take you to Auburn and Syracuse.
This town was a hidden gem and stayed that way for a long
time. We had a movie theater in town. Now its just lots of
fluff and people who only live here in the summer. My wife
and | could have bought a house on the water in the 70’s
for $25,000. Look at the prices now!

17. It's been sad to watch but many of the towns have gone
downhill. When | was young, these towns had money and
wealth. Lots of pride went into homes and jobs. This area
has suffered greatly for many years and you can see it in the
towns and homes all around the county.

18. | was a General Contractor back in the day so my
commute was based on which house | was working on.
Never too far — | mainly built houses in town or surrounding
so at the most it was probably 15 minutes.

19. | used to be Welch Allen - the medical supply company.
Their headquarters are just out of town. | think SU employs
lots of people. | know some also work at Cornell or Ithaca
College.








